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_In‘this Al driven hyper real world, there’s this existential crisis within
humonlty where they re gettlng more out of touch with their humane

Aol selves

jWith every third person bemg an influencer, people have
- influenced out of their own identity to form a common identity that
' 'deflnes mllllons of people at once. e

- “The gr_eat‘_realus'gt.lon isn't far off, maybe it's even happening right now

in the background, below the noise of what's trending.
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3 ’_-'Thls Is SO drfferent from what | mrtldlly planned on dorng for my thesis,
“I've been back and forth severdl ldeClS and after every idea | rejected
&y ve felt worse dnd worse '

i .-;BUt here we dre now dnd honestly more than onythlng 'm proud of
wuh -'.myself thdt | mdde |t thlS far and didn't grve up

5 ,-_On thot note | would l|ke to thdnk myself flrstly to hdve kept gomg, to

% ",, o pornt where everythmg, Iooks nedrly complete

Rt 1 would Irke to thcrnk Tanvi dnd Virti to hdve constdntly been there to

L »"?hdve been so understandrng in terms of my process.

support and gurde me. Wlthout them | probably wouldn't hdve been

;;__'pregentlng thlS

) would dlsolrl&e to thdnk my fdculty, Poonam MlShl’Cl Mohan

= Neelokdntun and. Mahi Khare who have been giving me dlrectlon ond

N don't belreve thot thls hds been my best year, it's far from thot

At the end what really matters is that no matter how grim it seemed

; '.yeqf‘f -

while at |t I'm here, proud for | hdve grown SO much in the last one






70% Ihgréase brahd

BN awareness .

f -

.+ '59%, Salesllead

“xfz - generation,

.

ay o

> .
04
»

- 48% - Increase community
engagement

46% - Grow my brand’s :
SO -audience <.

45% Increase web
traffic

-
.
o
.
.
’ ‘.
»
- .
.
Y
.
.
.
-
'
.
.
»
s
‘.
.
-
-
R -
» - ..
l‘ .
-
. -~
.



- I'have been in close vicinity with the fashion industry since the past
couple of years, I've been noticing the changes that take place year
. after year, the consumer behaviour, what do people buy The growing
~ trends and how people just to find themselves merely in tune with the
-current tlmes would ride trends to stay relevant.

";--,.f'.:.-Everyone v Npts cttenhon 1 meon everyone who consnder themselves

e i mfluencer& T'don’t know why this thirst of staying in the limelight, and

;_ for what reason? They want to stand out but then end up being like

s _’_?-"everyone else, self |dent|fy is lost in many ways. This generationi feel
is so much about i impressing. lmpressmg strangers. 1 don't know It's a
% ..-'_welrd bunch thls generatlon

s v i g s2rd
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This algorrthm that they worship so much is really I|ke a UJ at cr club

The DJ plays the music and the people donce on its beats
same with the algorrthm . - .

. - .
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lnstagram plays the musrc wrth the: algorrthm cmd people dance to o
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the bedts of what suits the algonthm Until of course the algoﬂthm
changes. Then they change therr style of donce tOQ, that’s qurcft

.. This isn't self identity, this is herd mentalrty and peer pressure The

same peer pressure that people face when bad songs are played in -
the club but they yet dance to its atrocious beats just because some-
one with more ‘influence’ is dancing. No sense of taste, jUSt blind -
cattle being escorted by the cattle owner. ' - | |

Sout’ce* ntérest

b1‘t!}/.}

Hew to Do the RUnaway Aurora leTok Trend (Frlter Fllmrng, and Edrtmg Trps)

92783 views * 14Apr2021 4' . i& 23K @i 28 4 SHARE =i SAVE ' ...

~ PS:IT’SALL ABOUT
*THE SHOCK VALUE INNIT?
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mmmmuuaammramim B
Bk e s e IS NETesSied 1 15 e nonid et
image fhe nght brand. t0e nght lnsiagram seliie  He

wanis 10 stand out ang i in atine same fimed m.mm 2
0 0e cool and sociaVCAEEEBTE] ST Tha samnoaiicaMIEFaE
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- the vnrgm hypebeast e wearsabeame 80°+ ourside

oniy.otner hypebeaste.cane "-:;515‘5 : doesn t support Domld Trump
about what he is wearing gy

7 9.? < e e £
wofches RnceGum relugously [ 45’ Y carries acne O,Mmem Sz "*‘““““‘%
| S e K .l - inLouis Vucﬂ'on bag :- °',‘§7';:_', : _"' SR SR e A% '
Y RN : . ,f .'j +d ust to see thls isin action, | went toa grey market where they sell first
g - and: second copy products. The demand for these products is uncan-
TR A i{; _-ny. 1's like. people are buying Iogos, and that's just about it. Broke ass
B R (A people tryingfso hard to Iook hke mllllonarres life in general Is
Source: Reddit . B S : ' 2 e

e S D Stk We dO Iive lnu SImuIatlon the mmulotlon is created by us only,

cfashlonsense s grin s e s Yeswe. does”,;mn 87 collectlvely and we live everyday in it without realising how much Qf
SR =a SRy n iy e g Kanye West -~ © . thls snmulatlon has cctually become our reallty
| wmmﬁmm,* AR R B e T e AT '
mirmmmrniimmmf mﬂnumﬂmﬁv SR e i |
wmq(.lﬂmﬂmiimm | Frrs, S Lariigee e
o We live in 2 world whe'te S mo --l'-'-W?
C IR TR el O
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OP-ED | INSTAGRAM & LATE
CAPITALISM ARE RESPONSIBLE
FOR TODAY'S SORRY STATE OF

FASHION

(HIGHSNOBIETY OPINION)
1 YEAR AGO IN STYLE

WORDS BY EUGENE RABKIN _ SS48 : '
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Humanity is so far off being humane that our situation: is Ioughable
more than worrying. Everythlng, and | mean everythlng comes at a
price, and everythlng is designed to make money off of ggch other

'
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If someone finds a genuine problem much more time and effort will
- be put in on the idea of how to copltallse on the sutuatlon rather than

coming up with the solution itself. : R e

- ) " L 2 o, vy VR P . - -

gls red percent effectwe, there wrlrl' 'be
_certcun gcp Ieft that leaves room for that someone to sell anoth :

- solution to fill that gap which bndges the mlttal'solutlon te the

lem |tself This works oninfmlte IepelEs e T
People call it a good business model. i
What about the one’s who want to get rid of that problem once and
for all? e - _ ey P
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3 Tim Cook & ¥  Wereduced our carben

footprint. By thrnklng
By 2030, Apple's entire business will be carbon neutral — from inside the box

@tim_Ccook

supply chain to the power you use in every device we make.
The planet we share can't wait, and we wantto be a npple in the
pond that creates a much larger change.

Source: CleanTechnica

Paul Thain
@DJPaulThain

IPhone 12, @Apple iIs no longer supplying a charger or
EarPods to reduce the amount of packaging, as they say it

will help offset carbon emissions as part their
environmental initiatives ... by making the consumer
purchase these items separately in their own packaging?!?! §

r

™

Source: Digital Infromation World

s ?‘f'fToke a look at Apple, the two trillion dollar company, a year or two

ago, they pitched that they re making the iPhone boxes smaller to

S help save space which in turn helps reduce their corbon emissions.

| -The way. they could reduce the size of the box was to get rid of the
- 'chorgmg brick that phones usually come with. The box only included
o the phone ond a charge coble

-They S(]ld at thls polnt everyone has their own charging bricks that

they've used for their previous iPhones over the years, so there wasn't

i G need of producmg more chorglng bricks.

. lwas onboord with the idea, gentinely.
" < But itturns out thot the chdrgmg cable thot they shlpped the new

-~ phones with was not compatible with any charging brick that they've
- ever sold with their phones. The sold the chorgmg bl’leS that support
i -the coble seporotely now. - o |

e They found a problem they sold a squtlon but not completely, they
- ‘sold another solution olongsrde the initial solution to cover that single
i 'problem which in the end defeoted the entire purpose

" In'one go, they made all the the prewous chorgmg bricks obsolete or
they made the new cable unusable with the lack of the supported
charging brick. They increased their carbon emissions much much:

more with the sepordte packaging for the bricks and the phones,
which meant more number of trips of delivery trucks to warehouses,
you get the point. And the motherfuckers had the audacity to say

': -.they’re reducing the carbon emissions with this.

" “Fucking hypocrls'y at its finest.






Right when the' pandemic hit, everyone was. forced |nto thelr homes |
we all thought we'll come back in a week or two it's been more thon a- &
year and it's been, well it's just been | SR AT,

Creatives were to work from home like everyone else, the situation
was so abstract to the human brain that we were troumotrsed for
breakfast. Everydoy you'd woke up to a worse srtuotlon i

. It were as if someone hcrd stopped time, it was such a Irmbo ond
people were losing thelr minds, me included. There. was this mass
creative block that majority of the people were going through The
rising work pressure didn't do any better. Let alone peOpIe who were
experiencing the deadly effects of the virus frrst hond o

it all seemed to surredl, like from a fiction movie or so. Limbo. Is whot e . “/ felt in a standstlll Wlth /deas and my product/wty

it felt like, a certain void that everyone developed, and the ones who g B
did claim to be unoffected were in denial of the S|tuot|on ' | dr oppe d My br 81{7 WaS hkemUShy p eas N
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ING THINGS

e Collectlvely a Iot of people developed outlets for setf expressmmsm I
ot s - remember myself paining the walls and doors of my room. My friends
G | L thatrlspoke to zoned themselves out when they poured their feelings

Nf,ggé; oy ',,jout on the canvas ' ST = ‘

e oy S G S5 SR
. . People Iooked at the beauty in domg the slmplest of things and felt,
| / e ---fr;-they felt things. For once they felt the humcme feehngs thot they were
ARy S 'so de\loid of, dunng the rat race of hfe '
% : 3ie In.a way it was a very beautiful thing to have, the beauty of people
- R, - - - expressing themselves while the world around them collapses. It
REHRIN < really felt like the moment in the movie Titanic, while the ocean liner

- _-‘.sank the band contlnued to play l thlnk it's poetic.’

HEY SAY,




‘ .

People found themselves revisiting their past memones to be all so SR e .
very grateful to the day when the world stood still. It wgas a certain - '. o u— + '
nostalgia that aired, a sense of belongmg to the post that seemed so
very distant. - SRS

‘ -’.'-'/ PN
» RYs ..1(‘("\’ .._-"
3 S50 Y

NESS S5 N0 : NPT
B A P N IR O e

'Anemona // // T | e R
A sense of belonging to a past that they ve never experlenCed it felt
like home, just the feeling. P
| don’t know if anyone relates to thls but ldo have that sense of
anemoia when | listen to old music remixed as lofi, with a cordml grf
played through the mfmlty of tlme It’s not deflned |t's a stote of mlnd

- A sense a value grew towards the things or objects that have a
memory attached to a certain past of ourselves, we clinched onto
them as that was the only way the world made sense. Pes T
A value, devoid of the materialistic |deo|og|es that once was put in
the same sense of value. There was so price to thmgs |t's SO much
more. '
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There was this brief period of time when people couldn't go on thelr ' '
usual shopping spree. Which led to agitation, but yet cregtt\nty ina:

way, where people wanted to re-visit the clothes that the’yhad and
never used in @ way that IS relevant to them in the tlmes ;

But speaklng of sustalnablllty, shoppnng sustamably is stlll shoppmg
and hence not really sustalnable if you see |t ina black and whlte

fashion.

Fast fashion doesn’t really need an lntroductlon at thls pomt and the 5.
. devastating effects of fast fashion is seen in so many aspects, be rt :t

o .,).. A Ty
.»V-‘ :";_.v'. - _...r
g - ,|l"
¢ ','-\' ;
> ‘, i
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T —
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being a catalyst in the climate cnsus or explontlng Iabourers e .._ o ;;,-_" >

. WE'RE \
= | CLOSED ' =
B DUETO &=
'.(:O\iill-’.g,i e

Source: Forbes

2 WASTE < LESS

© I¥3 cielhing you can foel 8¢od In and fee! £00d abolt.

is a2 'J/’ "S’J’ z? /L :
5‘3. S
Source: Behance

Levis

@f.twﬁ

Source: EcoTextile
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Lew s wants to promote the Iongevrty of its jeans at the same time
wants to take steps |n reducmg |t's carbon footpnnt

s \ e a
L s -I-
"d o

'I.evi's collaborated wnth a group of artlsts ta make art on their already
 owned.Levi’s denims and promote self eXpression to the individuals
out there, whrlst speaking of how the the denim that one owns get

"'.'-.'_’-better the more the person uses. The denims have a ‘character which_

| is an extensron of the one weanng them, more the person wears them
'--:;the more personal and exclusrve the jeans get '

: ;.;,too, in any manner they find therapeutrc

it Yy 7S

The ensembjeof artlsts have therr individual take on thelr jeans and it

»

is donein to promote people to expressive themselves on their | jeans

BT & | ‘ o Source: Sourcing Journal



466 doys since | met you, is my take on my Lew S 511 jean thot L
bought back in 2014, it's been through a lot since then, and |t has
been used in lot of styling photo shoots as well.

In terms of the current scenario, | worked on them keepmg in mmd
how | miss meeting my friends from college and how I miss workmg |
around like minded people and bounce off |deas and energles off of
each other. e

.. On the date of curating, 466 days dates bock to the 30th of Januoryg{ﬂ iz S

2020, when | did a'styling photoshoot with Simar and Niyati and how,.f <

that particular date reminds me of one of the the best times've = . = @ oo e
spent working in college and how that partlculor photoshoot ended f-' T AR SR “b

up in Vogue Indld a couple of months Iater = e e Bl 8

466 days is an ode to self of remlnder that we've been through a Iot '

since the brink of the pandemic and now we're graduotmg, onlme e A
but graduating neverthless. S s e
| honestly didn’t expect this, but here we are. e SO SR
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The world is movmg SO much faster than you can even thmk of, |
mean for real, you go off grid for a week and then you returntoa -
different world in.a way. Every week IS I|ke a software update for

humonlty ~ - SR

{,‘._. PO
'. .

With thls theSlS I venture out, actuolly venture deep wﬁhm myself to B
‘explore self expressionism, and what rea|ly holds value in thns state of".='-
the world and me. | . SOEN S

| think it's about time to we really exp|ore’ ourselves and gn’e tlme to
the little things that shape up one’s life, and really cut downon.
searching and looking for inspiration in what the c ulgonthm seems |t
worthy and start Iooklng within ourse}ves and our nqural L e

3
LS

environment.
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With whatever has been happemng around the world and wrth what-
ever wrll happen in the uncertain future, people are muc:h m SR G
aware smce we have to surround ourselves wrth the new,s. R
A great Chuck of the world goes through anxrety on a dally basrs i

But in these tlmes, people have been dlsaoverlng themselves |n nu- . ‘. _'.
merous ways. . | . | , b o S e

ldentlty and self expressron would play an |mportant role when lt e
comes to getting back in touch W|th ourselves Our humane selves. Be-"_.’\';--r’;_}}; -
- itthough any medlum R e S s A A R
With the mundane state of socral medla, people wrll opt for detox and
really explore and express themselves wuthout any llmltatlons of exe
cephons ' - R A e R e R

People W|l| value the lrttle thlngs more as nothmg Iasts forever, as ; '_'_.j-'j
many of us have experlenced throughout the pandemlc _;1.‘;_.55.-4 .

Hopefully the world would stop consuming almlessly and start con- s
suming mlndfully ' . R




Source: Llevis
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And when we waste Iess _
we can change for good

. » o -'
1. F
o 4

When thls are made better

‘When we wear longer, ,',”' "_'
: ;.‘we can buy Iess LE )

, When we buy s
we can waste Iess At

iy ' .
N Y - o Vet
R N et AN '

AR ?Pertormng to the state of social medlo people will reallse thatin
234 ~~search of reaIIy stondmg out they've all just become a part of a herd.

S .'-.The key to stondlng out is to be yourself and for that one should look
- ‘within themselves other than the hundreds ol § people that the get in-
fluenced from on a dolly basis.

G In terms of the fcshlon brands of the world there will be a need to
S produce less, there would be more of collaborations and capsule col-
. . lections. Brands will have to put a'lot of light into their CSR, to stay rel-
 evantbecause in this day and age, brands can easily be cancelled
R out for thelr tone deaf ottrtude towards the current state of the world

: ln thrs hyper !’BGl world there erI be a shift to hovmg more humane
| :,expenences frOm the thlngs we mteract with. more than ever.



